
                 We Have An Ethical Dilemma!                             

          A. Drayton Boylston 

Our nations’ finest business schools are beefing up their ethics pro-
grams in response to the erosion of corporate ethics that has resulted 
in the recent high profile debacles, right?  Guess again. 
 
A recent Business Ethics magazine article points to numerous leading 
business schools that have recently cut back or done away with their 
ethics classes and/or programs.  The University of Pittsburgh has 
dropped a required ethics course, The State University of New York, 
Marquette University, Villanova University, the University of Georgia, 
and many others have either dropped ethics course requirements or 
slashed the requirements in half.  Many that have retained ethics 
courses are employing professors with questionable knowledge in 
teaching ethics.  From marketing professors, to professors in trans-
portation economics, the remaining courses at some universities are 
being taught by professors that may be less than qualified to do so. 
 
What is going on? 
 
According to the article- “A primary reason, wrote Archie Carroll (a 
professor at Georgia) is that “faculty don’t want to allow ‘shelf space’ 
in the curriculum for business ethics, because they want their own 
courses there.”  “Second, the faculty simply don’t understand or ap-
preciate the subject matter.”  Would you want your children learning 
from these people? 
 
I don’t want to diminish the wonderful work that is being done by out-
standing professors at schools that are committed to producing well 
rounded future executives.  The point is- it’s not enough! 
 
If we are not changing things today, given what has transpired in cor-
porate America in the last few years, when will we.? If we are making 
cuts and de-emphasizing ethics education, what message does that 
send to our future corporate leaders?   
 
What can you do about it?   Get mad and get involved!  Find out what 
is going on with your alma mater.  Ask what support your company is 
giving schools to promote ethics initiatives.  Take a personal stand 
and take some action! 
 
If we don’t assign a high importance to the ethics piece of business 
we are doomed to repeat the past, and we will deserve to. 
 
Here’s our contribution to the effort.  In the right column you will see a 
link to receive our ebook “The Ethics Handbook.”  We usually sell this 
but not now, we are giving this away to promote this cause.  Feel free 
to send it on to anyone you think would benefit from it.  
 
If we don’t take a stand and paint a clear picture of what is important 
in business and in our communities, we have started to unravel the 
fabric that has made our country great.  The erosion may seem slow 
to some but as history looks back on this snapshot of time my guess 
is that many will shake their heads and wonder why we “didn’t get it.” 
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“When I do good, I 
feel good; when I 
do bad, I feel bad.  
That’s my religion.” 

~Abraham Lincoln 
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“Ours is a world of nu-
clear giants and ethical 
infants. We know more 
about war than we 
know about peace, 
more about killing than 
we know about living. 
We have grasped the 
mystery of the atom 
and rejected the Ser-
mon on the Mount.” 

~Omar N. Bradley 


